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This thesis is to explore connection between sports magazines and cultural images in the early
post-war period, while focusing on Baseball Magazine’s enlightenment. Baseball Magazine, which is
typical of sports magazine in post-war Japan, emphasized the enlightenment policy. The policy, that was
teaching readers, was supported by readers when Baseball Magazine began. Why the sports magazines
were found intellectual images. The purpose of this thesis is to explain the social mechanism that
implicated sports magazines in intellectual color.

The first section attempted to illustrate the transmutations of enlightenment in baseball magazines
from war-time to post-war period. Chapter 1 was concerned with Yakyukai which was edited by Ikeda
Tsuneo who established Baseball Magazine-sha, and demonstrated the process that this magazine was
choosing in all-out war system. Chapter 2, which examined Baseball Magazine beginning after war,
considered the social background that this magazine appointed intellectuals and the reader welcomed
them. Chapter 3 showed the process that this magazine’s enlightenment were receding when baseball
magazines became weekly in the high-growth period.

The second section examined the situation that enlightenment in baseball magazines “span off” other
magazines published by Baseball Magazine-sha. Chapter 4 showed the flow of starting various sports
magazines in 1950’s. Chapter 5 demonstrated the function of reader’s communities and enlightenment
in minor sports magazines when the Tokyo Olympic was held. Examining Baseball Magazine-sha
published a general opinion magazine and literary works in the1960’s, Chapter 6 explained the social
mechanism of publishing projects that expanded from sports to social and cultural field.

The last chapter attempted to consider potential for sports magazine‘s culture which drove by
enlightenment in the early post-war period, while contrasting with the current sports magazine that

Number represent.



