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EVRAETNOEARAEFEEOBORE FTICBWT, T A v o@EEEN
WMLTW5, ZOPTHIRAINTL LTHEADEZ S THWHEORTFA U —
H— T O#Em CTH D,

LR E, THA ) —F— o TOEmITHEN ST TH Y RIEZ+5
BRREMTONTE LT, W20 OMBEAEEL T\,

FITARRE, THA v RX AL MIFEEBICE T 2T A ) ==y
TWFRO T L REA BT 5 2 LA ET 5, AFTIE, Journal of Design,
Business and Society, Volume 2. Issue 1 (2 CH#%E, (Design Leadership and Leadership
by Design) |ZHifE S N7fi LA FOIR L E 2 — %17\, SHBOT A ) —
K=y TRGEO R & SRR O AT o 72,

IHRHORFING, AR TLEa—LERIXOMLIT [TV A 052 %M
WD~ R T A N THDHIENEBERTE, THA LY —F—T o7 LT
TR RR DT A o ORFE, LR LA T 5 2 & THRESEOT 1 i
NBIER L, BEFEIZMWIDREA AT 2 IR PA D= L] L) HatEnrss
b, ZOXIRBRELY, THA L) ==y 7B, S%OMEmBE
D=, LVEWVRFBLETHD & W) IEDN L ST,

F—J—F
FHA LY —F =T, FTHA =R, A ) _R— g, BRIEHT S
A v, FARK
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2. Design for Business: Research Conference (Journal of Design,
Business and Society)

II. Journal of Design, Business and Society, Volume 2. Issue 1

¥#4£ (Design Leadership and Leadership by Design) (kL &= —

1. Cees De Bont (2016) “Lessons from China: Paradise or Graveyard
for strategic designers.”

2. Stine Degnegaard and Rex Degnegaard (2016) “Redesigning the
energy sector: Co-Creating New Business Models.”

3. Tim Stevenson, Cara Wrigley and Judy Matthews (2016) “A
design Approach to Innovation in the Australian energy Industry.”

4. Jochen Schweitzer, Lars Groeger and Lars Groeger (2016) “The
Design Thinking Mindset: An Assessment of What We Know and
What WeSee in Practice.”

5. Sara Gancho, Rachel Cooper and Martyn Evans (2016) “The
value and Importance of design when Branding for social Media:
Models for a Framework Analysis.”

M. FLDHLBE

I .1ZC®IZ

LTFHYA ) —F =2y THEDRE

AFRL, MBEREICBWTEREZEDTND, TS v ) =4 =y THROBAEDO XIS
ELTWOREIRZEA L, S%OREEREZ ST 2, B, THA w3 P A MR
WICBT LTV A ) ==y TIROFEREZW ML, SimaEET 52t 2 ST
Do

EVRAETNOIALRAHERIEDOF VR TICBWT, TP Y OBEZEMENH L T2,
FETETIA iR e LEHRIE, BIERFHCEEELT, HILWEYRXT T v |
TA—h, aIa=b—da U, B - EROREICET S EIRREIRE LT, RIA
WTFHA L DOEENCEREBEE - TN D,

ZOHRTHEIKHEWTE L LTEANEE S TWDLONRTHA L ) =4 = v TOHm TH
o THA RV AL B iiseat g & LIkEEZ L& L7222 T 5 DMI (Design
Management Institute) ¥ %, 4|2 1 ¥ Design Leadership Conference % Biff L, tH5i ik
BLTWATHA Y = — 2 EDIHERRHEREIT> T D, £/, dmi: review? 2B T
t, [leadership) & BT HFrEL 2 FETIC 5 BIBLEEL T D,

THA LN —F =2y TWRIE, T A FEBFE TH S Alan Topalian 12 &> T 1980 1%
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PohfiE o7l SD (Topalian, 1984, 1990), Z D%, T A L~V AL MIFERAE L T
%72 2000 4%, Turner and Topalian (2002) 73, THA L ~RI AL M EFH A ) —F—
2y T OBENE KR UL U2 2 & 2B, T ) — A — 2y T AR L
LD LIRS,

— T, THA LV —=F =y TOEMIE o REHBT O TE LT, W O ORER
ERZTHDHRMTHD Z EMRFR D, NER 2020 1%, VAV —F—v v T &iX, 7
WA VHEERRE SNV S E I ERGOBICENT, HiltR) —F—v v IR ER S
LEEE () —F =2 o TENHBRT A &b 7t R) ZHBNCL T BRTERE S
L) REETR LTS, NERE 24 (2019) 1, BUIEOTHA o ~RI AL MIBNT
(FHA o Taw A2 AL M & [TFAL OB ZMWEEFEO~YR A ) &
NI 200 ET NEAELTVWDLIEEZERLTND, ZOBRANLEET DI,
Topalian X°> Tuner D7 HA >V —&— v THERIL, AIEDO [THA T A0 R T A
VMK LTHEEZL OEMBED NN, BED [TV 4 DE 22 ROHkO~ 3
VAN K LTI EESICAHRMAR RS TW RN Z ER RIS TTVWD UVE
8, 2021), F7z, V—F—v v TOEHEHRIL, V—F—T v THROEICILET 21F &
FET 2 (HE, 2009) LHEFISNDITL, BHRTHD, LT, TP/ ) —F—v v
i, TS & T =F— D) LS 77 P—TELHER2OD My 7 U1
bDThHDHIzD, fERE L TEEOFREED & HEIERAEZE LT % (Branden and Gjoko,
2016)

Branden and Gjoko (2016) i, UV —#— v 7 LRIEMEMEOB RN G, V—F—T v
ETVA T, BN & EEE S > TITH 2 &8 THRENT AN H D EFER L O D, Al
PEIE, MRRRZZE R UL B FICIHEILS 2 R & vwo iz, WEAY CIRAR 2 A M O R
(Thornhill-Miller, 2016) T > T, ZHITEIRTH D & FERL TS (Strenberg, 2003), U —
=2y T HRAREN L FRRICEBIN ChH - T, TYA ) ==y 7, V== 7kt
T5 g 77e—F L RBITE 25 L/RL TS (Branden and Gjoko, 2016), Z Z T,
WL T 7 —F L RELTHDH01E, =R V== o7 Oifil b2 5
TEMTEBEL TS, V—HF =y TR BT T a—F o 7ichbynbl, Hoh
DI CTHICR RN EFREN 2R ) 22 DRV E DL, RT U AE LD ENTE LT
RIEERL TS, 612, THEFA ) —F—v o7l TSN L D) —F—2 v T
I, EOBEHIZ Y KB L TRELL TW D AEEEE TR LTV 5,

COXMEEE L TWD LTV E, TYA Y —F—2 y T, Topalian <° Tuner
DB, THA w3V AL MIEO P CHEERE R L C\5 (Miller and Moultrie, 2013;

Muenjohn, Chhetri, Suzumura and Ishikawa, 2015; muenjohn and Mcmurray, 2017)
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T, ARETIE, 2015 FEICBRfE S 172 Design for Business: Research Conference 2015
\Z8eFE <41, Journal of Design, Business and Society, Volume 2. Issue 1 (Z CHi#E, (Design
Leadership and Leadership by Design) IZfgE S N7-CHAD L B = —%2{TW, 5B OTH A v
V=X =y FIREORREORFZAT ). T A 2P A L MO LRIZET 27
YA LV —=H 2y TOBUENE, BUROWFEMEE A &L, #4175 Z &2 S
T 5,

2. Design for Business: Research Conference (Journal of Design, Business and Society)

The Design for Business: Research Conference |%, A/VHR/LEEETHA 00— Ll
LIy 77 Vo ATHDL, ZDH 77 LA, Ideas on Design 7% Creative Victoria &
Swinburne University of Technology & 3[R CHAff L, Auckland University of Technology &
RMIT University - College of Business 231%f& L C\>%, The Design for Business: Research
Conference /%, 2010 X VB - EE L TRV, TS bV RrAaIa=T DIV E
WBIREZESL T2 Z 2 AL L, BRI 7 7 L RE L TIRES>TWD, 7 FA
v, BEVXR, B, ELTOANLORT, SHEaBrfiieaiRr—ra ol
WAL EHEET DFEL L CTRIASHEREL TWD, HILLWEYRXAT Ty b7 4 —4, a3z
== a U, MR LU — B2 OBRICET 2EIKIEIR L LTOT YA oREIC
DWNTC, FHIDOMILETIT > TWv5b, Journal of Design, Business and Society (%, The Design
for Business: Research Conference @ BE A3k L LT, 7F A 2 fkx LA I NS
WRRES DB O @Vl LA T 2 EmHHl oYy —F L LTHIRS ATV D,

THA XA MB AR L LieaE, KEE B0 L L7z DMI (Design
Management Institute) E23FTET 223, BSR4 & O iE < EREFRIEZL < R0 0 R BUR
Th b,

ZIT, THA =RV A MR COT A v ) —&—2 o TR OBEER, KON
LHREIZOW TR T B 728, AfE Tl Design for Business: Research Conference 2015 (2#%
fa &4, Journal of Design, Business and Society, Volume 2. Issue 1 ®F5fE (Design Leadership
and Leadership by Design) (& CTH#k S 72 A XRIC, kL E 2 —%1T 9,

II. Journal of Design, Business and Society, Volume 2. Issue 1
542 (Design Leadership and Leadership by Design) CHkL E = —

1. Cees De Bont (2016) “Lessons from China: Paradise or Graveyard for strategic designers.”

AREE, PEICET DM R RE ET 272012, EORETFA 28 L T
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HMEREL TOD, AL, EWFESRE L OSEWRERICE N T, BIENT A F—8 R
NREFEELTOA /) R_R=va VB L VENSELDDORMEEEVHT I ETh D,

PENLEAE, HE, b, BEROBEND, A /=2 VR L0 bR o 07 238 A
Thote, LnLAans, RNZRFESE & bic, FEIE, WiEEOAIMBED H 2 & &
P RERUET DEASEBATL TN D, BIKHT VA VPO EHES A /) R—v g V&2
BT AEREZHSTWDEZ LD, PETLT VA VBIEFOFENEE S L THRINE, £
T, BIKINT YA SRR REREL LT, A /RN g YORBERISAS TV S,
LN LR s, BB T A o7 7 a—F B3 T DT OPEICHIRE LTV D Z & TN
(# 2.1 IDEO <> FROG Design "HEICA 7 1 2 &%), 9 LETHA L OFH LWERNT
TRHREDOIRT ENLZT R L TWENEELERAATH D, FEOED L S 2 kN3 T2
FTYA VEERLT A EBEDOA ) R_R—=va VERAL TSN EH L TRU,

A ) _R—a ORIEIZH D DI, Schumpeter (1912) (2 XK - Ttk Sz flldd: & E17
WO EBERMETHD, A/ X—vaiE, FFEDT 4 V7 ) BT AREHEAR O R
PERADNNRETH D, LoLRnb, HIFBIZTRA 2 =22 v olETIERL, EA
DT FARNL—y 3y BCRILLE - fGRT) 34 ) _X—2a v ORBECTH L EEFESBS LN T
& 72 (Von Hippel, 1986), Norman and Verganti (2014) |, £ 27 U A X)L A ) X—1 3

TIEAMHE LT AU, TT 4N ) _X=2a T LOVEREERNTT VA v
RUT oA 7 _—a UREETHZ & &R L 5, Verona and Ravasi (2003) 1%, %0
WROALE LWL, FFEROFE, MEROFMRE VoA A T2y I REENN, BEA R
TaVILWNICEETH LN ERLTWD, WROENTZT YA VR =V THEEZT 12T
A =%, LELET YA IV —F2@B LT, BRI, BFEBX 0RO T 7  no—%
BIERITIERI LT, &, —E R, V2T LDOfMELZ&EDLH LN B MERETHZ
Lzl o Tk AL Z IR T TS, Verganti (2009) 1X, 4 / X— a2 [EW®H D)
LWIOBELEAL, THA T -2 BERORAIEE ORENMLE ST TV D, £, A/ N—
Voa VIH SRR T2 Z L0 EEEREGE MR THDLE L, —HOTYA EE
(Manzini, 2012) 72 E1%, TYA L OFEEHE>TaIa =7 1 DEHE & & D EN L
ThorEITELTND

FHA ORI TH D2 — P —EmE, HLL, LBV —E 2 &R
KT DHIEOICHRTH D Z EMNEH & TV 5 (Norman and Draper, 1986), 4 H Tif, =—
P—LOFHA %, BT YA o (Sanders and Stappers, 2008) & o T2k % 7R REA
EoTnh, THA UL, A/ _X—va VICEIT 572018, FTETEEHRIND LR
v, IDEO, FROG Design, Doblin (Deloitte Consulting ®>—%5) 72 &, BCKkD EBER2T A o
ST, 2P OLOERICESE, FEFRRREE b b THIEH 2T A 7 T e —F
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B LTV D, [AfRIC, Kyffin and Gardien (2009) (%, THA L _X—ADA J X— 3
OT7 Fu—F &P L, [design led innovation (DLI+ FH ALy A/ _—=2a2)] &)
SEELERM LT,

FEATEICRT L, PEZIILDETETOTOL /) N— a2 ORI, PETIEZL O
FRCab—F5Z ERBXONTNDDIIK L, FEPECIIMAINE K B ffiiE s RS
NTNBZEICERTEENIZZNSH D (Carlisle, 1989), F7=, HAERMNESHOILHEK
Kb L3RR, TUTHSIIERMERNTSH Y (Hofstede, Hofstede and Minkov, 2010) ##
BERR) =X =y T h E NN D, MERNR) —F—v L, /=3
YDEODOF LVEEZRY ERT L LTI, HOIRNRY —F =y FAF ANV LITF AR
Wt LivZe, A 2 — g T, < 0%E, TAT T BREEL, KREBFFS, EA
2N HICER TE D2 RENLETS (Hauser, 1998),

Z 2T, MIMIEO WY — B RICBEATEIT ) PET, ) X—va VU ERRET DT
DITIEE S TIUTRDIEAS SN E WS RJEICIRY M Z ENEETH D, A/ N— a3
HERGH)T A =N R REFETH ST, A/ _N—va v EF L0 RINEL DS E
TEO T Z TR0, 1372 LTSN T VA > 7 7 e —F N EOREAFHTHLZA 9
7

ZOMFETIE, FHEOEIECET D EITHSS ZIRT — X BIE, G EITO 2Ll koT
BEMTbIL TV,

Zhou, Gao, Yang and Zhou (2005) (%, 180 tEOH[EEFEZ A LGSR, SN O
By =T v XV v — I K DB~ DRiA & LB, LVEATZEVRANRT =< AD
FHICHWRTHLZ AR LTWD, 61T, ZiChimEe~Ar v —IL, A VX ARNIT
NWTHA 2T TR, RO EERTYA U BOEH 2T AT D0 s Ly, &
WO ZELRIEBELTWD, F£72, Zhou (2006) [LZEFEMIIEICEHBNT, A/ N— 3 VEEIEIX
FELABEmS & e L C, FEORA D ITGEET T, L0ERHRGONRT r—v 2 2% bz
LI ZLEHLMNILTND, ZOMEOFT, A/ X—Ta VERIEDO A Y » ML, T5O%
FRREET, HIRNRHICEL, BEMMLVWE X R BEEIND L LTV,

HHENC IS D BRSSP Lo F6l & LC Bt 5 A (Baldwin and Gorecki, 1998) &
771X T~A4 27 ua A ~_—3 3] (Zhang and De Bont, 2014) &\ 7=, OE) L7-Ma3ED
FEDT 7 v RROBGMBMEARB LRSS, LNLDENA /) N— g Y EEAT LN
FEFoNTWD, By ¥4I Kiaomi) (TG T VA 727 ¢, UL/ UXTHAF—%
EALTH LWL —V— (KR Z A7 H U lnternet of Things] OfEIK TV — & —{FE(EIZ7R
LD EHATWD & LTS,

LU s, —HORER~A 78 « £ ) _X—=2 3V TORDERLTODBITHENDDD
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T, 2L ONESEDOSE N BEFHTROOD, RBECKAAIED X 5 (ST & m o kg < Hi
EhEAZHL, BT T REMELRVOD, Lo BEAES, FIRE LT, FETIE
RIS T Y A BB R BT A VERNIFEE AR NED, TOX I RTY AR L
<Th, BRPBEPEATERNE LTS, E£7o, TEIZBWTT YA &0 ) AR &
EBICEDIIICHRB L TEENERET L7120, 900 UL EOF A &t 6 2 5 HHET
FA #2015 4F 5 A/ To7ofliEE S LICBEEEIT-> VD, ZORETIE, TV
AT =N EORE, IS T A AFENCHE D > T D NICOWTIEIARHTH D2, KHhEK
WD OHENT 51, WIEH72T A ARBI L 0 b EERN 2T VA G RZ VL5 ICBbh b
EIRENTND, EEREBOZ LW T, Yoy v THFA T —~OTRERFHE > T
Do BURIZE, THA UREISHIZR L LT, BT —ERICH LWV EKRE 5 X HT2DICE
AENTODE0E, LA, R REEELO LV TLMEH SN TORWERIICH S
I3 THHEERLTVD, LTz, TEOFYA VEHEDEIL, FFA L EEROFR L
ORI LY, HRaicm ELTWD, Mk L0 EHNICT 2/EEA S BEEICHL
T, WIS TFA 2 L0 IS ERSEHLUNERHHDEA 5, RRRICEE2OIL, T4
VHEEBEDES LD NL—=0 T THY, fFPROMRDOT I A VFES, TTIT A U
TR LUIEREED N —= U JICRWERE 52 51249,

BARICEFL, AFROBBEIZOWTIRARTN D, BIYBIFTRE, ARSI EIC
BILHA/ XR—=a VCBET OERETRET LI ENTE, —HT, 4/ X—varaifl
WLED LT DTV EMENEET HEELHMET 572012, RECBTLIA /7 X—Ta
EEE LD FEICEBERT A RERH DL E SR LTV D,

2. Stine Degnegaard and Rex Degnegaard (2016) “Redesigning the energy sector: Co—Creating

New Business Models.”

KL, ~ANTFAT =7 RN F BT AETVOMGE T D, TV A o OEENZSON
THEEL TN D,

AH, EVRAETABPBRAKICEML TND, ZORRE, ©VRAMIMERNEICRIT D7
AV OREIOGRARICZ L TV D, RFMERDANMERED, "Ml —tAns, —f©ET
RIS L ENRWEHECERZRREA~OIISICERZ Y T LI ED->TETWDH T L&
LTV D, AR, REMEANEOHRLIE, EENTORE (WHEROEZEN) 726, &
AN E DD Y 2 B REFAAETE D L) REVRAET VBT LTV D,

ARTEET, HRHOLRRADTLOECRAETADNLEET L, Ty Ly PHLoE Y%
AETNETOLEEZ US> TN D,

P ®aRHD) BEVRRET Y, KRE L THROE X AEZXH L TEY, BE~
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BT —ERERIET 52 L AL LTINS, ZOEVRRAET LOKRENIEICNTRER
) CREWEMIS I E SN H THN TS, Mintzberg, Lampel and Ahlstrand (1998) 1%, #¢%&
Bl & THA v (BLOZOEMA~ORE) ORRZE, BIED [T A 27 =0 LW F
WETHHALTWD, ZORIET A VIR TH, BB RISHEN2 b0 TH o, BINENE
HE) EAMERFTREME L 0 TilA) 2RI Licd Db, Lo, ZOBKRT [TV A1) ik
SINTEIRE R OBIFRTH 5,

ZD%, EVRAETNMIRGT LN LREE T LA~LEBIT L, BET OO IR AET
NTIEFBEDTDICH LW ) a—va AT L0, EESL——2ILFBIKE, It
W7 A F—, 7Y zAf 2 —L U THRATLIREMBICESZES, LAl rEx0r T
URY =7 o7 7 —F AL TND, ZOXIRFEETLOETRAETMIEITD
FIPA L OFEEIDIE T, — T TREEDO=—XRf0R, EhiEiE L, )i TlahE0kE
LAV DRR = — XA FE QDT TR 2 M IR T2 Z LIS E L T D, BFRFLE
BOEVRAETNTEBWT, BEMEDRNE L RIEEZHIEICT D01, THA S,
P—CRATHFA Y, ZIAR) AT U, TP UBEVRRACRE o5 52
T&7z, TNHOH LWT A 43 81E, Donald Norman (Z & - T [The design of everyday
things] (1988) OH THANE T HNIZ2—F—HLOFT WA VB LIk r> TV, 22—
P—HLT A ORER R RE, B LT A Lo RO E DR AT VO
OH & 7: LT % (Degnegaard, 2014), BEF LD BV R AT T /L MBREAMFEAE 2 .oz
WA TWDHZLEBRETLE, MRLELDIBEOMEAEICL EBREENTWNDZ LIZRD,
DY, MBRLERDIBELV LRELBNOEDICMEAEET VA T DERbE, ZOT
T —FIERA R D H, BEMEAEL Y bR AT ALV OREEE R ETHE TR
AET ML, EVRALCBITDLTFA v OF LOHE, FH LR, HLOVESERTET D
HMLWEYRZETANEGEND,

E-C, Wi %FLt@ﬁ%yby9¢b@EV*X%?»f%éoﬁﬁ@ﬁmm,fé-

0, BERE, FERCFTRENE, BE7e L, KBULRAEZ L L LICE VR AET A~ E¥Apl &
RAATND, Fr Lo PHboEYRAET LT, RENMNEIT TR, 402 T—2
RN —rBXALeZ LT, AT 7o —FIZL 5 LW ETRAET MR OEND, &
DD, ZNHDOH LNWETRXRAET NVEIAIT S LT, 71 oRENL, Zhbo~vTF
AT =P RNVE—A =TT 4 T OBEN 25 E T2 D T rE ADTH A L (Degnegaard,
2014; Degnegaard, Degnegaard and Coughlan, 2015) (Z3\TH, T AT LD L ZE/H]R0
HAANCBT LT =D RA NDF Ty b T —LOER (Ramaswamy and Ozan, 2014) (235
WTh, FubhE7roTn D,

UED XS, BEVRRAETVOBITILT VA VIFBEORARNREREZ L) bOTHD, &



THA U —=F =2y THIRO TG L RE () 121

Y72 B Y% 25 L1 Roger Martin (2008) 78 [EUEAYEE ] LRE L LOEZMEEF LT
AT RICE S 2BV W5, — 5T, Martin |33 # [The Design of Business| (2008)
DT, HHHES L ERNES ZMAGDEET A v OERSEIRLTEBY, [T 1
BE] OBESITH LV E DX ATTLCEDTHLAREEZ R LTHWDEERLTVS
MEBOETT VA VIFEOR & 725 O T, T8 EITEET L OZEAH D (Agyris and
Schén, 1978) ,

BRI EV R AT A EEZ D L&, TROIENEEROERICERE Y Tl i DI
ESNTWDLZERALNIAR D, ST — "R T A T T a—F &ins, HITH
LWE YR ZET VL, HLvwT—, FM, S5, ROEERR SO OEEIC SN TN
%, ZOJEHIIE, Prahalad and Ramaswarmy (2004a; 2004b) D HLAIOMHESIHEEEI L TRV,
1% 5@ DART €7 /v (xtdh, 77w A, VA7, &) OAHERERE L ek LT
V% (Ramaswamy and Ozan, 2014), ~—/47 7 ( > 7 DI OILAI OB S L H LWWAT —FF
NOFFFOMOBEEEE, = 7=V A MIESESTHIETEILIEHEL> TS,
FERTHFA UL L TOZ A —U A ML, HTEY R AET VOB (Degnegaard,
2014; Degnegaard, Degnegaard and Coughlan, 2015), % L C Ramaswamy and Ozan (2014) 2%
D 2 AR B O CTHLA R KB 2> T D, FLVWST =R o — (23 Ln e
VAAET BT LT A O AL, [designing for] (Sanders and Stappers, 2008) & L
TOTYA L O7 Tu—F, TROOLEEMEREDT-DDT VA, KEERF ¥y L0
T2DOTHFA LI EEREL TN D,

ZOEINE, EVRRETNOBATIET A VIFBORAR R E LS, SHBROET XA
ETNEILICHEIE LD, KO RELFEOTZDIZ, THA TE TR AET ABITIC
BT, FOXICEMRTEZLDEAI I, £, THALICEDL I REERX 5250124
2%

AR, FERERZRNLF—FHOEY], TRXLF—t s X —DT A —ThiHT LY
v b (Energinet) OV HANBHEBNTZH A2 L T 5, Lewin (1946) OfFERA 7
V— AT =B EZ T CNDT 7 ar Vh—FREERHA L, EEMOT 7 2 —N0,
VFV—EEATEDLLIBREVARET N EED LT A T IUT R VDN, Lnode
RS, BRSHTTHILT A v DO FiEEZ ATV, BRISHTTHRILIC L > T, BHRE %A
WL, 774 —Moaia=r—varixiithL, EOZ 5= AT Ty T — A
EHETHILET, TVACTRIERVEBDLZEDREINTNDE, FEHELHDLN, EHELN
T RN Y=L LTHHE LT,

ZORER, IO ABEGREAIEICL, 774 —foala=r—ya Rl
WEHET S —VRA T Ty NI A=A EBET DL LT, T CFRICRVEL Z LR
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Siz, TYA U FEE L TCOBKRATEIE, 3 >ORERBERMEK, bbb (1) WfEED
B, (2) a3a=r—raroxE, @) Z 7 =YXV FOIRIZBWT, vV FRAT—
JHRNE = EPRRAETNORGFEIET DI ENTEDENS ZERALNTRoT, T
YA oY — b LTS TR 2T 5 2 LIk > T, Y a—va v U AICHERFT
T7RAL, WE, EE, BETHIENTE, MENICRATYASA TR TEL L
ERLTWD, 2%V, BIBHFAHRIE, TV —& /) T FAT—DEHIZY ) a— 3
CEO T T HEODT Ty Tk — A ERAET S,

BBIC, EHIE, ZOFTVA Y ARV LF AT — I R E—HAAE TR ZET O IA
ICR T RENCOVCTOHMREED B7-012, SLARLMEEEDTNDLER LTV,

3. Tim Stevenson, Cara Wrigley and Judy Matthews (2016) “A design Approach to Innovation in
the Australian energy Industry.”

AL, THEEOWM L WA —A STV 7 DOV —FEEIZBNT, R RVTILEY
FAXBEDIDDT YA T T H—=FIZONWTEREL TN D, ORI, BRI
B A ) _— 3 T H5F A 7 7 a—F (Christensen and Raynor, 2003) % FE%% L,
TEIY AL, ML LT TR ARIEL L9 L35 b D TH D,

A=A LT VT TEEH, =RAXF—EECBTLTREPREZ > TWd, A=A TV
T OENENL, AN RBELE MY T A F e — g AR o T, L, Zomryy
TIAF == UREE, BEOTEIRCEATAY FTRENE~ D RIS DZEALIZ L > T (Kind and Edison
Electric Institute, 2013), HEABEERRAT 2 & FFFIC, ©—27 FFOHERIIINBTAIZSH
0, LEMIEO - O OBRERE DA TN D, DF 0 IHF ORI & RGO T DI ik F5-
T, THRBHEHEEZSDIZBDEEDLLEVWIT A - AL TNEEZB L TNDLDTH D,
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THA L OBENL T EHRE] 72D TE VR RHREE ) ~ LR & T & 72 (Verganti, 2006;
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DLI X, L<#HEShETY A7 eeA2HY, MR mA% B2 T, EVRADT
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Zv—A YA B AT DML ZEDICHIZ L > Tl Y Lo T D,



THA L) ==y THEO T &R () 123

PERDOHGMEL, TRART —HXIlH->TEYH (Witell et al,, 2011), ZiHDOFEE, @&
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HFETHS (Price, Wrigley and Straker, 2015),
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LD EITESTS BBy r— VR EATLHINN L LTEDbND L) ITRY,
[The innovator’s solution) (Christensen and Raynor, 2003) D Ci, 72D
7o HIREE L TR, FILOWEVRXRET AR —E X T LAV AL -l d
X 91757, Martin (2009) 1%, EVRACBNWTTHFA VBELZTY AND Z LI, E
B 72 AR Fs KX ONEFEAHEGR IS KT T 2 BOE R D 1o, D F VAHER A /) N— 3 VIZKHIET
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and Raynor, 2003) ZHiE L, TALZEY AL, flifis RT3 EMEEZRIELE > L3580
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7 DLI OFEEMHZRAET 52 L2 HNE LT 5,

AMFFEL D, REEN A ) RN— g I L, I BRIRESD RO H D FiEE LT,
DLI 7 7' —F DHEHETH L EMMREE T 7 —T A2 FOfEA TR STz, 512, DLI
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¥ PO CEHBERA R R — FRRELTRY, BBy — A28 5 5ikE LT, &
TR & LT, € ORAE & R~ DO FEZ BT DSR2 TV D (Clegg et al,
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FREDAFNATEN A / R—=2 2 VOTEREEEN TH D L STV D, FRICEER D —
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(3) BIFLDTLS, HLWHASLFEEIH L TA—T v ThD
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(5) FRBRAFIPE
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Bont (2016) %, #1 / N—2a v EEIFREBRZL NS, £OPT, WKHTH
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L oT, BRI =N, V=X VAT 4 TEISOTODT T 07 4 2 75 & B
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VEEVEZ R L T D, Wrigley et al. (2020) 1%, H#kIC DT 0i2E a2 9 Br# O EEMEZ
B LT %, Wrigley et al. (20200 OfsHid 25 T 1%, V—F—v v 7 OREDO—H
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1) DMI (Design Management Institute) (https:/www.dmi.org/)
2) dmi: review (https://www.dmi.org/page/Review)
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Abstract

Design is becoming increasingly important in an environment of changing business
models and uncertainty. Under these circumstances, the discussion of design leadership is
attracting attention as a strategic player.

However, the design leadership debate has not yet been fully explored, and there are
several issues to be addressed.

Therefore, the purpose of this paper is to summarize the directions and issues of design
leadership research in the design management research area. This paper is a literature
review focusing on the articles edited in (Design Leadership and Leadership by Design)
featured in the Journal of Design, Business and Society, Volume 2, Issue 1, to examine the
possibilities and challenges for future design leadership research.

From these considerations, the findings of the papers reviewed in this paper can be
considered “management of organizations using the concept of design.” We obtained the
direction that design leadership is “the ability or mechanism to expand the design capacity
of the entire organization and create a state suitable for change by having the entire
organization understand and share the concept and philosophy of design.” From this
perspective, design leadership research needs to be examined more deeply for future

theoretical development.
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